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About the report
This report describes the work of Granular AB (publ) and the  
subsidiary in Paraguay Granular PY S.A. from a sustainability  
perspective. It is presented in line with the guidelines of Global  
Reporting Initiative (GRI) on sustainability reporting and complies 
with reporting on GRI 3 level C.

The aim is to report on Granular’s actions and achievements during 
2014 and is intended mainly for external stakeholders. GRI indicators 
have been selected based on internal analysis led by the CSR Director, 
on the most relevant indicators for our business operations.

The report covers the efforts made within Granular AB (publ) and the 
subsidiary in Paraguay Granular PY S.A. to promote sustainability, 
with the exception that Granular PY S.A. is not included in the CO2 
emission calculation. Indirect actions made to improve the operations 
carried out within the Granular Foundation, which we have established 
in Paraguay, are also included.

Curious about this report and its content?
Please contact us: csr@realstevia.com
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2014 was a remarkable year in the history of stevia. 
Six years after the US approval for stevia and 3 years 
after the European approval, concerns about sugar 
consumption is on an all time high, and the market for 
stevia changed dramatically. Several of the world’s most 
 recognized brands in the food and beverage industry 
have launched consumer products sweetened with 
stevia. Consumer awareness of stevia has improved 
notably in 2014 and stevia leaves were hard to come by, 
all of a sudden.

Stevia is increasingly considered the ideal tool for 
 reducing sugar in successful consumer products and 
the interest for sustainable living and sustainable 
 business has never before been so talked about. The 
Real Stevia Company’s way of doing business in a 
 sustainable manner is in line with the future.

In this, our fifth sustainability report, we will be giving 
you some insight into our daily work and efforts to 
 continue improving all along the stevia value chain. 

As you may know, stevia is an astonishing crop, it is a 
crop that has the power to lift farmers out of poverty; to 
enable a sustainable eco-system of farmers- technicians-
leaf packers and leaf buyers and to help beat the gallop-
ing diabetes and obesity catastrophe that is threatening 
the world’s social and economic systems. This is why 
we love stevia and are so resolute in our belief that 
Real Stevia will be able to continue to drive sustaina-
bility efforts in Sweden, China and Paraguay. The more 
success ful we are, the more good we’ll do!

“The Real paradigm shift! 
For our organization it is essential 
to challenge the prevailing way of 
doing agriculture, which is trying to 
control the eco-system, rather than 
working with the eco system! What we 
are striving to do in Paraguay is an 
upgraded modern form of agriculture, 
rather than reverting to something 
‘old- fashioned’. We are a party to the 
designing of agriculture for the future; 
We are working together hand in hand 
with farmers, the Paraguayan govern-
ment, interna tional agencies, private 
sector, local agricultural schools  
working with nature.”

Statement from the  
managing director

Stockholm, June 2015
Sophia Horn af Rantzien
Managing Director

Good.
Good for you.
Good for the world!

Sustainability Report 20144



Artificial Natural Calories

Artificial 
sweeteners

Stevia Sugar

No 
calories

About stevia
Stevia Rebaudiana Bertoni is a small plant from the 
sun flower family with origins from Paraguay. Stevia is 
a calorie-free, healthy and natural alternative to sugar. 
Stevia does not affect blood sugar levels in the body 
and is therefore a good substitute for sugar to diabet-
ics. The leaves of the stevia plant contain compounds 
called steviol glycosides which give the plant its sweet 
taste. The leaves have been used to sweeten beverages 
in Paraguay and Latin America for centuries. 

The extract from stevia leaves is a white powder that is 
about 300 times sweeter than sugar. The extract is used 
by the food and beverage industry as a replacement for 
sugar, high fructose corn syrup and artificial sweeteners 
and as a complement to other natural sweeteners in 
order to reduce the calorie content. 

Stevia extracts were approved as a food additive in 2008 
in the U.S. and in December 2011 in Europe under the 
names steviol glycosides or E960. Other alternatives 
to achieve a low calorie sweetening effect are artificial 
sweeteners like aspartame and sucralose. The figure to 
the left explains the relation between sugar, artificial 
sweeteners and stevia.

NATURE
•	 Saves	land	surface	–	more	sweetening	per	cultivated	hectare	than	sugar
•	 Stevia	plant	is	easy	to	grow,	could	be	grown	as	organic	and	requires	
minimum	use	of	pesticides.		

CONSUMER
•	 100	%	natural	origin
•	 Calorie-free
•	 Suitable	for	diabetics
•	 Tooth	friendly

THE FOOD AND BEVERAGE INDUSTRY
•	 Enables	phase	out	of	artificial	sweeteners
•	 Physically	and	chemically	stable
•	 Heat,	pH	and	light	stable
•	Water-soluble
•	 Does	not	support	microbial	growth

BENEFITS OF STEVIA
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Granular, is based in Sweden and has been operating in 
the stevia industry since 2003. We produce, market and 
sell steviol glycosides and stevia leaves under the name 
Real Stevia™. We take pride in our sustainable business 
practices that are at the heart of our original business 
idea. We strive to treat human  resources and the planet 
in a responsible and sustainable manner throughout 
our operations, while contributing to better consumer 
health.

In cooperation with strategic partners we develop 
sustainable supply chains based on socially and 
 environmentally responsible production. We are 
 committed to work with smallholder farmers with the 
support of non-profit organisations. We currently have 
operations, offices and representatives in Sweden, 
Paraguay and China. Sales are being conducted both 
through direct customers and distributors that repre-
sent us in 15 European countries and Paraguay.

China is the largest producer of stevia extracts in 
the world and Granular has close partnerships with 
Chinese premium stevia suppliers. In Paraguay we 
have a  subsidiary, Granular PY S.A. with the objective 
of developing the stevia industry sector in Paraguay 
and promoting global export of Paraguayan stevia. For 
the purpose of establishing a state of the art clean tech 
refinery in Paraguay, company called Granular  
NL S.A. has been established.

OUR COMMITMENT

We are committed to running economically, socially and 
environmentally sustainable supply chains wherever  
we operate. 

Our vision is to become the preferred global supplier of 
sustainably produced, high quality stevia products to 
the food and beverage industry.

Our mission is to contribute to better consumer health 
while contributing to a higher standard of living in 
 areas of production and doing our best in order to reduce 
our environmental impact all along our supply chain.

OUR STRENGTHS

Granular works exclusively with stevia, making its 
employees highly knowledgeable in related issues, 
allowing them to provide a value added service to its 
customers. Granular has excellent knowledge in taste, 
quality and regulatory applications, as well as the 
testing methods carried out throughout the industry. 
Granular is focused on delivering an offering that is 
not based solely on price but on its total service and 
product portfolio. 

Taste is a key issue when it comes to stevia. Granular 
has worked extensively together with its production 
partners to develop its products and is proud of their 
taste. Nevertheless, Granular, with its specialized team, 
continues to develop new products since the aim is to 
maintain the position of having the most preferable 
taste in the industry.

In contrast to the main competitors on the European  
market, Granular is a European based company. 
 Granular is deeply rooted in Scandinavia and its legacy 
of values, which are well-known on the European mar-
ket. We are proud to be a Scandinavian company. The 
Scandinavian market has been early in adopting global 
trends towards environmental awareness and natural 
health. The current movement towards sustainably 
sourced food is no exception.

Granular – Who We Are
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Granular AB (publ) headquarters
Stockholm, Sweden

Our home market
Representation by 11 distributors  
in 15 European countries

Granular PY S.A.
Subsidiary established 2007
(Asunción, Paraguay)

Granular Foundation
Established 2010
(Asunción, Paraguay)

Granular NL S.A.
(Asunción, Paraguay)

Additional markets
US, Russian and Indian
food and beverage industry

Granular AB
representatives
(Xian, China)

Stevia extract supplier
(Chengdu, China)

Stevia extract supplier
(Dong Tai, China)

A Global Company

7www.realstevia.com



What we do
Granular focuses on environmentally friendly sourcing,  
striving to improve producers’ livelihoods while meeting 
the high quality and safety expectations of our custom-
ers in the food industry.

SUPPORT A HEALTHY LIFESTYLE 

Stevia is a natural ingredient without calories and can 
contribute to a healthier lifestyle. Granular is very much 
aiming for a sustainable food and drink consumption 
and by assisting the food industry with knowledge and 
products we see ourselves as part of the food revolution 
that affects people around the world.

Diabetes, obesity, cancer and other illnesses are increas-
ing problems not only in the western world. We create 
awareness and offer the benefits of calorie reduction in 
order to help to reduce some of the large-scale problems 
in today’s society. For us that’s part of our sustainable 
idea and action. With knowledge and innovation things 
can change.

DEVELOP A SUSTAINABLE SUPPLY CHAIN 

Code of conduct for suppliers
Through our Code of Conduct we work to promote and 
establish healthy and safe working environments, both 
in our own office and at our supplier’s facilities. The 
Code of Conduct is a part of our contracts with suppli-
ers and the purpose is to ensure that they operate in 
accordance with internationally recognized standards 
on human rights, labour and the environment. 

With the Code of Conduct as a base, we work together 
with our suppliers to improve their social and environ-
mental standards; with joint efforts we can reach the 
highest standards.

Work against customs related crime 
We support the work against smuggling and other 
customs related crimes and have signed the agreement 
Cooperation Against Customs Related Crime. The 
agreement is signed between the Swedish customs 
 authorities and companies and it defines that both 
 parties should work jointly against organized crime.   
We allow the customs to track our goods flow in order  
to get the chance to prevent and identify possible 
threats. We also commit ourselves to keep the customs 
informed in case we discover any transports, travelling 
or goods flow which could be related to criminal activ-
ities.

Local presence
One of the key aspects of our business model is to  
establish a local presence in the countries where Gran-
ular engages stevia cultivating, this is achieved through 
joint ventures and subsidiaries. 

In China we have a Granular representative located in 
the city of Xi’an. We have long-term cooperations with 
our suppliers, which is crucial for sustainable business 
partnerships. We conduct continuous audits and keep a 
dialogue on production practices and quality issues.

A new WHO guideline recommends adults and  
child ren to reduce their daily intake of free sugars to 
less than 10% of their total energy intake. A further  
reduction to below 5% or roughly 25 grams (6 tea-
spoons) per day would provide additional health  
benefits.  As an  example, a single can of sugar sweet-
ened soda contains up to 40 grams (around 10 tea-
spoons) of free sugar.
SOURCE: www.who.int/mediacentre/news/releases/2015/sugar-guideline
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CONTRIBUTION THROUGH CO-BRANDING

Our customers have the opportunity to utilize the Real 
Stevia™ brand as a marketing tool under license. The 
license fee is directly invested in the operations of 
Granular Foundation. One such example is the Swedish 
ice cream producer Alvestaglass, (www.alvestaglass.se). 
In return for their contribution to Granular Foundation 
they are able to display our Real Stevia™ logo on their 
product packaging, showing to consumers that they are 
a company with a strong sustainability and health focus.

In Paraguay we have, a subsidiary Granular PY. S.A.. 
In cooperation with our strategic partner ICCO (Inter- 
Church Organization for Development Cooperation) 
based in the Netherlands, we have established a founda-
tion; Granular Foundation. The foundation is a tool for 
ensuring that the farmers supplying to us  receive the 
necessary support and training for producing sustaina-
ble top quality stevia leaves.

We also support the local youth through our intern-
ship programme in cooperation with local agri cultural 
schools, where we invite students to come to the 
Granular Foundation to do their internship. Each year 
we have 8–15 students learning by doing everything 
related to sustainable production of stevia. The students 
usually work 260 hours for the foundation and some of 
the students from previous years have been hired as 
technicians. 

In Stockholm, where our headquarter is located, we 
conduct our daily activities in an environmental and 
responsible manner. We are ISO 14 001 certified and  
have different policies and initiatives to promote this 
philosophy among our employees, such as:

•	Promote	practices	to	reduce	our	water	 
and energy footprint 

•	Promote	the	use	of	environmentally	 
friendly office supplies

•	Promote	practices	to	reduce	our	transport	 
and logistics impact 

•	Provide	healthy	and	safe	facilities	for	 
our employees

•	Ensure	gender	equality	and	fair	treatment	 
to our employees

When choosing services and suppliers, we always 
include environmental considerations. This practice 
has strengthened our processes and our way to operate. 
We also welcome interns in different fields of work as it 
enriches the teamwork and our daily operations.

Alvestaglass supports 
farmers in Paraguay by 
producing and selling  
a product with the  
Real Stevia™ brand.

All of our Paraguayan origin leaves are fully traceable 
down to the batch they are coming from. We can assure 
you that they’ve been picked and dried under careful 
surveillance. But most important, all of our leaves are 
produced in a sustainable way…, in an organic way even; 
the only missing part is the organic certificate, as this 
takes 3 years to obtain. 
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INVESTMENTS IN THE LOCAL COMMUNITY
The Granular Foundation provides free training in 
stevia farming techniques, support for organizational 
development (promoting creation of new cooperatives) 
and supplies the farmers with stevia plantlets at a subsi-
dized price.

In order to add value to the project and increase the 
self-sufficiency of the farmers, the Granular Foundation 
canalizes resources for low cost plant nurseries, which 
will allow farmers to produce their own stevia plantlets. 
 
The work of Granular Foundation is a clear example of 
impact investing as the work within Granular Founda-
tion benefits the farmers and the local community. Im-
pact investing is a socially responsible investing model 
and this approach makes it attractive to organizations 
and institutions with similar aims and values to join the 
project. Thanks to the work within the Granular  
Foundation, co-financing of the foundation’s operations 
is possible.

SHARING EXPERIENCES THROUGH NETWORKING

We are members of organisations in which we can share  
experiences or sustainable business practices and we 
are members of Sedex Global (www.sedexglobal.com)  
a non-profit organisation dedicated to improvements of 
responsible business practices in global supply chains.

We are also members of Social Venture Network  
(SVN, www.svnsweden.se), which is an international 
network striving for long-term sustainability in business. 

A third and highly important forum for networking is 
the trade organization The International Stevia Council 
(ISC, www.internationalsteviacouncil.org). Granular 
is one of the founding members of ISC and has been 
represented on the board since the establishment in 
2010. ISC’s vision is to be the authoritative voice for the 
stevia industry that promotes the use of stevia globally. 
In order to fulfil this vision, ISC has embarked upon 
several initiatives to highlight the safety, the quality and 
the recognition of stevia extracts.

WHAT IS IMPACT INVESTING?
“ Impact investments are investments made into companies, 

organizations, and funds with the intention to generate a meas-

urable, beneficial social and environmental impact alongside a 

financial return.

Impact investments can be made in both emerging and devel-

oped markets, and target a range of returns from below-market 

to above-market ruts, depending upon the circumstances.”

Definition by the Global Impact Investing Network (GIIN).

Sustainable farmer project  
in Paraguay

The Granular Foundation is a 
non-profit organisation and one  
of its main objectives is to promote 
and develop sustainable farming 
of stevia (Ka’a He’e), in Paraguay to 
contribute and improve the quality 
of life of farmers in areas where it 
operates.
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TOGETHER WE ARE MAKING A REAL DIFFERENCE!

1% can make a difference – In 2014 we launched a new 
programme for our clients. When buying stevia from 
Granular, our clients are empowering Paraguayan 
smallholder farmers from Caaguazú and Paraguarí in 
Paraguay. 1% of the stevia purchase is invested to sup-
port the Granular Foundation. Our clients’ contribution 
helps these farmers to lift themselves out of poverty as 
well as to recover their traditional agricultural occupa-
tion and preserve their cultural roots. 

REDUCED ENVIRONMENTAL IMPACT 

Our largest environmental impact is still business 
travel, counting for 94 % of the total emissions. How-
ever, emissions per employee have not increased from 
previous years.

The total direct and indirect green house gas emissions 
for Granular is 57.08 tons CO2 equivalents. Indirect 
 energy consumption for the company is mainly electric-
ity and heating and 7651 kWh was consumed during the 
year.

FARMER PROJECT IN PARAGUAY

Investment in the local community
2014 has been a consolidation year for Granular. The 
focus has been on improving previous year’s work at 
the nurseries, work with smallhold farmers at the stevia 
fields and with local governments. In addition staff 
income have been improved since the  Granular Founda-
tion is one of few organizations paying salaries accord-

What we have achieved
ing to Paraguayan law, active in the region. The farmers 
are also offered an income possibility thanks to stevia 
being a great cash crop. In total, around 1500 people 
were positively impacted by the project last year.

The local community business is also supported by 
buying local products needed for the stevia production. 
During 2014 we purchased local goods and services for 
an approximate value of 150.000 USD.
 

Public Private Partnership Funding
Thanks to our business approach and the cooperation 
with the Granular Foundation, Granular has been able 
to raise more than one million Euros for the agricultural 
developments in 2010–2014. International co- financiers 
are ICCO, a Dutch interchurch organization for devel-
opment cooperation, DEG- Deutsche Investitions-und 
Entwicklungsgesellschaft based in Germany and Inter-
american Development Bank (IDB) with headquarters 
in Washington DC. Nationally, the Paraguayan Ministry 
of Agriculture, the Ministry of Industry and Commerce 
and the trade organization REDIEX has  
financed parts of the operations and  farming equip-
ment.

Co- financing of irrigation systems
In 2014 the work from previous years was under 
scrutiny and improvement: co-financing of irrigation 
systems for the farmers and other important infrastruc-
ture essential for sustainable production of stevia, was 
an important outcome of this work that can help to 
mitigate the negative impact of ever changing climatic 
conditions.  

2014 IN FIGURES

2 000 000	 plantlets	produced	and	distributed

1 500	 stakeholders	positively	impacted

115 000	 Euros	of	raised	co-financing

150 000	 USD	indirectly	invested	in	the	local	community
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So far Granular has been able to canalize resources for 
approximately 116 irrigation systems (2013–2014). The 
majority of these irrigation systems have been distribu-
ted to farmers in 2014 and the remaining equipment will 
be delivered in 2015. 

RE-DESIGNING OF AGRICULTURE FOR THE FUTURE

Microorganism Project
“Producing more food with fewer resources may seem too 
good to be true, but the world’s farmers have trillions of 
potential partners that can help achieve that ambitious 
goal. Those partners are microbes.”
The American Society of Microbiologists 

During 2013 we started an internal research project 
where we evaluate the effect of using beneficial micro-
organisms in cultivation, production of compost and 
in irrigation. The first indications show that the micro-
organisms can improve plant quality and have an 
indirect positive impact on the yields.

One of the achievements from this internal research 
project is that around 60 farmers were benefited by a 
project financed by Granular. The farmers were provided 
with a kit for their own production of beneficial micro-
organisms, including technical assistance, follow-up 
and evaluation of the impact of the new technology. 

Additionally, we have coordinated an initiative to  
register the microorganisms for use in our certified 
organic production. This effort was undertaken jointly 
with the organization producing the beneficial micro-
organisms.

A web page for Granular 
Foundation was launched in 
2014 as a tool to communicate 
the important work of the 
foundation as well as the work 
of all stakeholders involved in 
the foundation.  
www.fundaciongranular.org

One of the farmers in the efficient micro organism project 
is trained in how to activate and use the product for 
sustainable production of stevia.

Pure steviol glycosides  
are extracted from  
stevia leaves in a tender  
process using water and  
ethanol. This naturally  
sweet extract can be offered  
as powder or in a granulate form.
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As part of our sustainability approach it is important to listen to different stake-
holders and we are happy to be able to share some of their experiences through 
this report.

Voices from our stakeholders

Granular has been focusing operations on improving 
life of the farmers and their families, from a social, 
economic and environmental perspective. One of the 
programmes contributing to this is the organic initiative 
that started in 2008 with a small project and was later 
updated to the entire operation in Paraguay.

Among the actions included in the organic programme 
we have: purchasing of the leaves at the farm gate, 
paying a fair and differentiated price, provision of 
regular technical assistance and supplies for organic 
production. We also support farmers in the formulation 
of projects, this helps them get access to infrastructure 
needed for a sustainable production.

During this journey we have learned so much! Every year 
we face new challenges, challenges that we translate into 
learnings helping us to improve our work and  
our processes.

Mirian Rosalba Cañiza, 2014
Cultivates  stevia and other 
crops in her small farm
located in Paraguarí region.

Pamela Fleitas, 2014
Responsible for exportations 
and certifications in  
Granular PY.

It is difficult with the work load, 
especia lly when it rains since weeds 
grow faster, if the job is not done the 
yields are low. 
 
The stevia crop provides me with an 
 income, but most important is the  
support from the organization. The 
technicians collect the dry stevia 
leaves at the farm and pay immedia-
tely, no other company is doing this. 
 
There are challenges with stevia for 
me, for example last year I lost a lot of 
my crop. This year looks better, there 
are no losses since I had irrigation 
 installed and now I am able to pro-
duce my own plantlets for expansion.
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SWEDISH INVESTORS IN PARAGUAY

During the last three years Granular has organised 
field trips to Paraguay for interested investors who 
want to better understand and see the work of Granular 
and the possibilities in Paraguay. The field trips have 
included visiting different stakeholders involved in 
the project such as stevia farmers, national and local 
authorities, the team of Granular PY in Asunción and 
the team working in the countryside. The field trips 
have increased know ledge about stevia cultivation and 
the local business environment for the investors and 
has also served as an inspiration to the local team of the 
Granular Foundation. Important results from the trips 
are among others, the willingness of many of the inves-
tors to increase their  support not only to our project but 
as well in Paraguay.

2014 – INTERNATIONAL YEAR OF FAMILY FARMING 

According to the Food and Agriculture Organization of 
the United Nations (FAO), more than 90% of the world’s 
farms are run by an individual or a family and they pro-
duce about  80% of the world’s food, occupying around 
70–80% of  the farmland.

FAO aims to raise the profile of family farming and 
smallholder farming by focusing world attention on 
its significant role in eradicating hunger and poverty, 
providing food security and nutrition, improving  
livelihoods, managing natural resources, protecting  
the environment, and achieving a sustainable develop-
ment.
 
 The importance of family farming:
•	Family	and	small-scale	farming	are	inextricably	 

linked to world food security.

•	Family	farming	preserves	traditional	food	products,	
while contributing to a balanced diet and safeguarding 
the world’s agro-biodiversity and the sustainable use 
of natural resources.

•	Family	farming	represents	an	opportunity	to	boost	 
local economies, especially when combined with  
specific policies aimed at social protection and 
well-being of communities.

Family farming and Granular
Our working model in Paraguay is focused on family 
farming and most of our projects are implemented hav-
ing the family in focus. Without farmers our business 
and our contribution to the society are not sustainable. 
Our operations in Paraguay are implemented following 
the international convention on the rights of the child 
(UNICEF) and the ILO guide lines.

Evidence shows that family farmers can be very produc-
tive in farming when appropriate support is provided.

Shareholders visiting a stevia storage facility in Para-
guay, learning about stevia and Paraguay, an important 
part of the Granular business.
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China is the largest supplier of stevia in the world and 
2014 witnessed significant changes within the stevia 
industry. The number of products sweetened with stevia 
launched globally and the Chinese export of stevia 
extract increased. Furthermore, the increased demand 
of stevia leaves and the shortage in supply, as well as a 
strong USD lead to a currency development rising price 
for stevia leaves and extracts over the year. 

THE BOOST OF THE GLOBAL STEVIA MARKET IN 2014

The growth in the stevia market is evidenced in the 
export numbers of stevia extract from China. In China, 
stevia ranks first of the Herbal Extracts in 2014. Their 
annual exports reached US$128 million1, up 6.2% from 
previous year, accounting for 7% of the total plant ex-
tracts. The stevia extract export amount is 3087 tons, up 
4.3% in 2014.

There were five major export markets for stevia extract 
that accounted for 70% of the total export / market. The 
five largest export countries were: United States, Malay-
sia, Korea, Japan and Germany.

During 2014 the number of launches of products 
sweetened with stevia increased by 70%2 compared to 
last year. The beverage industry experienced a strong 
demand for healthier alternatives to sugar and stevia 
is an excellent tool for sugar reduction. Well-known 
brands, such as the Coca-Cola Company and PepsiCo 
among others have launched and rolled out their new 
products sweetened with stevia in a number of key 
markets in 2014.
 

Update on the Chinese 
stevia industry

STEVIA EXTRACT AND STEVIA  

LEAVES PRICES INCREASED 

In 2008, stevia obtained the notification of no objection 
from FDA in USA. From that time, many Chinese facto-
ries rushed to the stevia extract industry, which lead to 
an excess of supply. The stevia market then remained 
unbalanced until 2013. This situation and the delay 
in update of the market has discouraged some stevia 
farming in china. In 2014 the farming stabilized and 
there was a slight increase in the stevia leaves yield in 
comparison with 2013. 

In 2014 the interest for products sweetened with stevia 
grew significantly. This increased the demand of 
stevia leaves, the main raw material for stevia extracts. 
Moreover, 70% of the export share of stevia extract in 
china is concentrated in 2 companies. As a result the 
leaf market experienced a shortage of supply, which 
resulted in increased stevia prices. In 2014 stevia leaves 
prices reached a sharp peak and almost doubled in price 
compared to 2013.

1 SOURCE: Main products still rank top export values, Liu Yan\Liu Zhibin,

 pA05, April 03,2015 Medicine Economic Reporter
2 SOURCE: Statista 2015, at: http://www.statista.com/statistics/329909
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What’s next?
From a sustainability view, an important focus for 2015 is to con tinue 
expanding our operations in Paraguay and Latin America at an even 
higher pace than before. The reason for stepping up in tempo right 
now is that we see an increasing demand of stevia products from 
Paraguay from our clients. As a part of this expansion we have been 
entering into new cooperation projects with important actors in  
Paraguay and Latin America. This is an important component of 
our new frontiers programme, necessary in order to create the wider 
platform needed to be strong and sustainable over time. The exciting 
part is that in the near future these cooperation partnerships are set to 
evolve into new cooperation phases, helping to secure our leading posi-
tion on the global market for sustainably and organically grown leaves.

Granular continuously strives to create a sustainable supply chain. In 
order to increase the positive impact of our operation we are strength-
ening our work within organic production. One significant step in that 
direction is the effort to have a considerable part of the production 
of plantlets and leaves under organic certification from Q4-2015. In 
addition to this all projects carried out by Granular and our partners 
now aim to strengthen women’s role within agriculture. One concrete 
case supporting this direction is that from 2015 all new contracts must 
be signed by women.
 
We are in the middle of a food revolution where global society is striv-
ing to develop a sustainable way to deal with the obesity epidemic by 
addressing the global view on sugar consumption. Stevia is the perfect 
tool to achieve a real change.

We are proud to tell to the world that we are one of the actors driving 
this revolution and we will continue to do so. The next step in this 
chain of evolution is that we are aiming to start construction of our 
state of the art and first clean technology refinery in Paraguay by the 
end of 2015.
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GRI Index 2014

1. Strategy and analysis Page Comments

1.1 Statement from Managing Director   4

 

2. Organisation Profile Page Comments

2.1 Name of the organisation    - The Real Stevia Company, Granular AB (publ)

2.2 Primary brands, products, and/or services   6 + web www.realstevia.com

2.3 Operational structure of the organisation 6 + AR 7 Annual Report 2014

2.4 Location of the organisation’s headquarters   6 Stockholm

2.5 Countries where the organisation operates   7 

2.6 Nature of ownership and legal form   AR 12 Annual Report 2014

2.7 Markets served   7 

2.8 Scale of the reporting organisation   3

2.9 Significant changes during the reporting period   - No significant changes.

2.10 Awards received during the reporting period - No awards were received. 

3. Report Parameters Page Comments

3.1 Reporting period   - Jan–Dec 2014

3.2 Date of the most recent previous report   - May 2014

3.3 Reporting cycle   - Annual

3.4 Contact point for questions regarding the report or its contents   3 

3.5 Process for defining report content   3 

3.6 Boundary of the report   3 

3.7 Specific limitations on the scope or boundary of the report   3 Granular PY is not included in the   

   CO2 emission calculation.

3.8 Basis for reporting on subsidiaries   - Our subsidiary Granular PY S.A. is   

   included in the report.

3.10 Explanation of any re-statements of information  - No significant change. 

 provided in earlier reports    

3.11 Significant changes from previous reporting periods  - Transport of goods was not included in  

 in the scope, boundary, or measurement methods    the CO2 calculation 2009 and 2010.

3.12 GRI content index   20 

 

4. Governance, Commitments and Engagement Page Comments

4.1 Governance structure of the organisation   7 + AR 7 Annual Report 2014

4.2 Indicate whether the Chair of the highest governance body is  - The CEO is not the Chair of the board. 

 also an executive officer (and, if so, the reasons)    

4.3 For organisations that have a unitary board structure,  - The company does not have a Unitary Board. 

 state the management structure    

4.4 Mechanisms for shareholders and employees to provide  web Sustainability report 2014 

 recommendations or direction to the highest governance body (Board)    Additional information .

4.14 List of stakeholder groups engaged by the organisation   web Sustainability report 2014   

   Additional information .

4.15 Basis for identification and selection of stakeholders web Sustainability report 2014 

 with whom to engage    Additional information.

  

KEY INDICATORS AR: Annual report
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 Economic performance Page Comments

•	 EC 1 Economic value generated and distributed, including revenues,  AR 9 Annual Report 2014 

 operating costs, employee compensation, payments to capital providers    

• EC 6 Policy, practices, and proportion of spending on locally-based  15 Partly reported. 

 suppliers at significant locations of operation   

• EC 7 Procedures for local hiring and proportion of senior management  8 100% is hired locally. 

 hired from the local community at locations of significant operation  

• EC 9 Understanding and describing significant indirect economic  15–16 Partly reported. 

 impacts, including the extent of impacts   

 Energy Page Comments

•	 EN 4 Indirect energy consumption by primary source  12 

• EN 16 Total direct and indirect greenhouse gas emissions by weight 12 

• EN 17 Other relevant indirect greenhouse gas emissions by weight 12 

• EN 28 Monetary value of significant fines and total number of  - None

 non-monetary sanctions for non-compliance with environmental   

 laws and regulations 

 Labour Practices Page Comments

•	 LA 1 Total workforce by employment type, employment contract and region AR 4  Annual Report 2014

• LA 3 Benefits provided to full-time employees that are not provided to  Part time employees receive health and

 temporary or part-time employees, by major operations  insurance benefits, proportional to the  

    number of hours worked relative to a full 

    time position.

• LA 4 Percentage of employees covered by collective bargaining agreements   - Zero percent.

• LA 12 Percentage of employees receiving regular performance and career  - 62% of the female and 80% of male employees. 

 development reviews, by gender  

• LA 13 Composition of governance bodies and breakdown of   Partly reported.

 employees per employee category according to gender, age group,   Additional information.

 minority group membership, and other indicators of diversity  

 Human Rights Page Comments

•	 HR 3 Total hours of employee training on policies and procedures  - New employees get a minimum of 2 h

 concerning aspects of human rights that are relevant to operations,   general CSR introduction and all current

 including the percentage of employees trained  staff has received a minimum of 2 h training  

    in Granular’s Code of Conduct and the

    related guidelines.

• HR 4 Total number of incidents of discrimination and actions taken  - No incidents were reported. 

 Society Page Comments

•	 SO 2 Percentage and total number of business units analyzed for  - Risk assessments including corruption have 

 risks related to corruption  been carried out for all partners in the  

    supplying countries (100%).

• SO  3 Percentage of employees trained in organization’s  - All employees are trained in the policy.

 anti-corruption policies and procedures   

PERFORMANCE INDICATORS AR: Annual report
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Notes
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Phone: +46 8 704 44 90
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